
PIVOVARY STAROPRAMEN 

WE LIVE FOR BEER
Pivovary Staropramen draws on the legacy of brewers who began 
writing the story of Czech beer known all over the world. Both of its 
breweries – Staropramen, which remains connected with the Prague 
district of Smíchov, and Ostravar, which is located in the very heart 
of Ostrava – are built on the cra�  heritage of people who have been 
breathing life into beer and who have proved for more than a century 
that the brewing industry is an honest trade that brings people joy and 
brings them together. 

Endurance and honesty are fundamental values shared by our company 
and the entire Molson Coors Group. As a signifi cant manufacturer, 
employer, and business partner, we actively help to create a high-quality 
environment for us to work and live in. We voluntarily set ourselves 
ambitious goals for environmental and climate protection, as well as 
for the responsible handling of natural resources, in order to minimise 
the footprint that we, as a manufacturing company, leave behind us. 
As a good neighbour, we invest in the development of communities, 
cooperate with cities and partners from the non-profi t sector, and help 
those in need. We would not be able to achieve any of this without our 
employees, who are the driving force behind all of our activities. 
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THE COMPANY IN NUMBERS IN 2018

2nd 
place on the 

market

2 
breweries 

621 
employees

CZK 866 
million  

paid in direct and 
indirect taxes 

Responsibly Refreshing: We shall implement even more emphatic and eff ective programmes leading to 
responsible consumption of alcohol, better labelling of our products and a broader off er of low-alcoholic content 
or non-alcoholic beers for our consumers in all of our markets.

Sustainably Brewing: In our breweries and at our suppliers, we focus on the eff ective utilisation of water 
resources. We have set ambitious goals leading to the reduction of carbon dioxide emissions by 50% within the 
scope of our business operations and 20% in our entire value chain. In all our major plants, we shall make an eff ort 
to achieve zero waste to landfi ll.  

Collectively Cra� ed: We want our Company, which is a member of the Molson Coors Group, to be considered 
as a good employer that supports the community in which it is operating. From 2016, Molson Coors and Miller 
Coors have invested more than CZK 500 million in these communities and up to 2025, these companies have set 
the goal of CZK 2,2 billion of contributions to these communities.
In 2017 and 2017, Pivovary Staropramen invested a total of CZK 2,5 million in these communities.  

OUR VISION: OUR BEERPRINT 2025
We have long remained true to our commitments towards communities, the environment, and consumers, but this is not 
enough for us. We want to do more and set trends. With this in mind, we have summarised our vision under the name Our 
Beerprint 2025. 
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Our Ambition 
First choice for consumers 

and customers

Our Purpose 
Delight the world´s beer 

drinkers

 Our Brew 
company culture

Brewhouse 
operating 

model 

THROUGH OUR CORPORATE SOCIAL RESPONSIBILITY (CSR) STRATEGY AND MORE, WE RESPOND TO:

• Market and customer expectations across generations;
• Social discussion on the changing needs of both companies and individuals; 
• Climate change, the quality of the environment, and living conditions;
• Regulation of the business environment at the national and European levels;
• Employee expectations and corporate values.

Pivovary Staropramen s.r.o. 
Nádražní 84, 150 00 Praha 5

www.pivovary-staropramen.cz/cs/o-nas/pomahat-nas-bavi
www.staropramen.cz
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RESPONSIBLY REFRESHING
We undertake to implement even more emphatic programmes to encourage responsible alcohol consumption, 
improve the labelling of our products, and off er a wider range of low-alcohol and non-alcoholic beers for our 
consumers in all of our markets. See for yourself how active we are:

We successfully take part in national and 
international tasting competitions; 

We regularly undergo the most demanding 
quality audits;  

Up against international 
competition, our 

Staropramen Lager took 
fi rst place in the ‚BEER OF 

THE CZECH REPUBLIC‘ 
competition

Černá Barbora earned the title 
CEREVISIA SPECIALIS and was 

declared the Czech Republic‘s best 
special dark beer for 2018

We actively co-create a healthy and fair 
market through membership in chambers 

of commerce and professional associations; 

When I drive, I drink NA Beer (www.rpnp.cz) is an 
initiative that 90% of non-alcoholic beer producers and 
the Police of the Czech Republic have been involved in 

since 2011.

Our marketing is built on principles of 
responsibility, and by communicating we 

motivate people to drink responsibly;

SUSTAINABLY BREWING
Our beer is made unique by the ingredients we use in the brewing process – hops, barley, and water. Eff ective handling of 
resources is one of our main commitments, as is waste reduction, so our beer tastes good but generates the smallest possible 
burden for the planet. Our eff orts and real results prove that we take the matter seriously.

In cooperation with suppliers, we make sure 
that we operate high-quality services, use the 
best materials, and take measures to reduce 

our ecological footprint; 

We dispose of all of our waste in ways 
other than by landfi lling: by 2020, we will 
no longer produce waste that needs to be 

landfi lled;

We process water ourselves directly in our 
breweries;  

By 2025, we want to reduce energy 
consumption by 15%;

We put the good ideas of our employees 
to use;

We are continuously reducing pollution from brewing.

COLLECTIVELY CRAFTED
Our beer’s success is directly proportionate to the talent and enthusiasm of our people. We can achieve this success in the long 
term only if we contribute to making the environment in which we do business a good place to live and if we are good neighbours 
to everyone. We respect the needs of our employees and support the community in which we conduct our business.    

Diversity is a natural part of our corporate 
culture. We support the diverse needs of our 
employees with regard to their age, gender, 
and health, as well as in terms of balancing 

their family and working lives.

The satisfaction and engagement of our 
employees is a priority for us.

We reward our colleagues fairly; we off er 
various benefi ts that are of interest to all age 

groups.

We continuously support the development 
of technical and so�  skills for all, and new 

employees can attend our brewery school.

Secondary school and university students 
also receive our attention. 

We respect good neighbourhood relations 
and enter into long-term partnerships with 

public benefi t organisations.

We off er students 
professional training, 

internships, and 
cooperation on 

dissertations, and prepare 
lectures for them on 

various topics. We also 
take part in job fairs.

Together with our 
employees, for the 

last 12 years we have 
been donating our time 

and energy to  charity 
organisations operating in 
Prague and Ostrava thanks 

to regular Community 
Days.

 Over this time, 
  we have put in

11 179 
volunteer hours.

In various ways, we have long been giving our support to 
The Helppes organisation, 

the Children’s Rehabilitation Day Care Centre 
in Ostrava 

and 
the Prádelna Community Centre 

in Prague

ČESKÁ
ASOCIACE
FRANCHISINGU

We are committed to 
ensuring that at least 

80% 
of our suppliers of 

ingredients and services 
are local. At present, 60% 

of our packaging materials 
(bottles, labels, cartons, crown caps, and 

PET preforms) come from local 
suppliers and 

40% 
(cans and adhesives) from 

abroad.

We treat our suppliers fairly 
and guarantee them multi-

year contracts. 
95% of our malt is provided 
by local suppliers. Barley for 

the Staropramen brewery 
comes from the Polabí region 
in Central Bohemia, and from 

the Haná region in Central 
Moravia for the Ostravar 
brewery. Our recipes are 

based on bitter German hops 
and Czech aromatic hops at a 

ratio of 60:40.

Goal  Goal – 2025 Quantified outputs  Quantified outputs Quantified outputs
and  results  –  2016  and  results  –  2017  and  results  –  2018 

 Reduction of water  3,42 hl /4,50 hl 3,54 hl /4,50 hl 3,53 hl /4,45 hl 3,76 hl /4,62 hl
consumption 

 Reduction of electricity 5,94 kWh /8,17 kWh 6,26 kWh /8,86 kWh 6,26 kWh /8,68 kWh 6,53 kWh /8,60 kWh
elektrické energie 

 Reduction of thermal 53,4 MJ /82,9 MJ 52,39 MJ /99,7 MJ 58,13 MJ /95 MJ 58,41 MJ /92,4 MJ 
 energy consumption

 Reduction of the waste  zero waste 3,8 g /9,11 g 1,68 g /4,2 g 1,5 g /3,13 g
 volume delivered to  to landfill 

the landfi lls  in 2020 

for 1 hl  of beer produced STP OST STP OST STP OST STP OST

https://pivovary-staropramen.cz/cs/pro-media/tiskove-zpravy-a-zajimavosti/archivy-dle-roku/2018/vyznamne-oceneni-pro-ostravar-cerna-barbora-nejlepsim-tmavym-pivnim-specialem-v-cesku/
https://www.rpnp.cz/
https://byznysprospolecnost.cz/
http://www.czech-franchise.cz/
https://www.ahrcr.cz/
http://ceske-pivo.cz/ceske-pivo
http://www.cszv.cz/
https://www.gmpplus.org/en
http://kosher-germany.com/koshergermany/en/check-information-guide-first
https://www.brcgs.com/brcgs/food-safety/
https://www.youtube.com/watch?v=sNASp7cpz_8&feature=youtu.be



